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Wy, war Pons KIND OF PICTURE 








CARY GRANT 


as Catige of ‘The Copperfin’ 


JO ART 


as Wolf, Torpedoman 1st Class,in 


Country of Origin U.S.A. Copyright 1943 Vitagraph, Inc. All 
fights reserved. Copyright is waived to magazines and newspapers. 








epic ot the men whe give the 

go-ahead” that sends our bomb-_ 
ers raining destruction over Japan 
...@ story that was bombshelled 





across this country in the sensa- | 
tional serial story proudly pub- 





lished by Liberty Magazine for its 
millions and millions of readers. 








And look at the timing! ISeven solid 
story- -thrilling weeks. leading 
- smack up to national release date 
<2, virtually a 7-week magazine 
) “trailer” for your own showing! 
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>” WBRE'S HOW TO FOLLOW THROUGH 
OV THIS TREMENDOUS SEND-OFF: 


LIBERTY'S TWO KEY STORY ILLUSTRATIONS 
AVAILABLE FOR YOUR LOCAL CO-OP BALLY 


ss 





These special stills, black-and-white reproductions 
of two of the full-color Liberty Magazine story illustrations, can be used together with regular 
production scene stills for newsstand tack cards; for lobby display; for distributor's delivery truck 


posters, and for other ideas suggested on this page. 


Order “Liberty Magazine Stills’’ — set of 2 — 20c — from the Warner Bros. Campaign 
Plan Editor, 321 W. 44th Street, New York 18, New York. 


TRUCK POSTERS 


Arrange for 





local 
Liberty distributor to post all his trucks 


with one-sheets prepared locally as sug- 


You Read it in 

LIBERTY : 
“DESTINATION | 
TOKYO” ; 


Now See it On The Screen 
CARY GRANT 
JOHN GARFIELD 
DESTINATION TOKYO 
NOW STRAND 7 DAYS 









gested in illustration at left. Keep ‘em 
posted throughout engagement. Add 


stills shown above to posters. 


.»»PLUS THESE FOUR EXTRA TIE-UP IDEAS: 


5,000,000 Liberty readers around the country have read the story of "Destination Tokyo" 
. ..and are waiting to see the film at your theatre. So tell 'em about Liberty and your 
playdate these ways: 


1. ARM BANDS for newsboys and Liberty 


boy salesmen should be prepared locally. 


3. HERALDS, imprinted locally with Liberty 


tie-up copy, may be inserted in all current 





Copy: "You read it in Liberty .. . see it 
on the screen. ... ‘Destination Tokyo.’ ... 
Strand—Now!" 


LOBBY DISPLAY features enlargements 
of the stills shown above, colored, plus 
tear sheets from Liberty issues carrying 
the serialization. Back issues may be ac- 
quired locally, the serial having appeared 
from Oct. 30 thru Dec. I1, 1943. Add 
regular production stills to the display for 
playdate credits. Banner line: "The ex- 
plosive story you read in Liberty .. . now 
see it on the screen... Cary Grant and 
John Garfield in ‘Destination Tokyo'!" 


issues of the magazine distributed before 
and during your engagement. Make this 
arrangement with the local Liberty dis- 
tributor. 


“LIBERTY” SCRAP DRIVE 


arranged with local distributor whereby 


can be 


complimentary copies of the current issue 
are distributed to kids at a special matinee 
for scrap brought in by them. Display 
poster announcing this bally reads: "For 
LIBERTY AND VICTORY ... Bring in the 
Scrap! FREE copies of Liberty Magazine 


for one pound of scrap .. . marked 


"Destination Tokyo"! 
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e More iu G4 
-- Deitinalion Tokyo” 


Under the auspices of the Salvage 
Division of the War Production Board, 
an intensified national salvage drive has 
been launched with the slogan: ‘‘Sal- 
vage More in '44— Destination Tokyo! " 
All Regional Directors of the Salvage 
Division have been advised by Cam- 
paign Manager Leslie C. Merrell to ren- 
der full cooperation to theatres playing 
“Destination Tokyo” in their local scrap 
metal, tin, paper and waste fat salvage 
drives. Contact the director of your local 
Salvage Committee to set up an imme- 
diate and extensive campaign... 
worked this way: 





START BIG IN NEWSPAPERS! 


Opening breaks (full back page of New York Daily 
News) in New York, Chicago and other key cities 
set the pace for your own publicity efforts. Prepare 
the same kind of posters and get the cooperation 
of local school groups to obtain similar pictures and 
stories in connection with local scrap drives. Other 
ways to achieve important news breaks are sug- 
gested on page 7. 


The above from the N. Y. 
Daily News and the pic- 
ture at right from the Chi- 
cago Daily News are but 
two of a great number of 
similar news breaks in 
cities across the country. 






SPECIAL STILLS FOR 
YOUR BIG BALLY! 


These specially posed photos fea- 
turing John Garfield and several 
Warner feminine stars are avail- 
able as 8” x 10” glossy stills for 
your local scrap drive campaign. 
The various ways you can use 
these stills include: enlargements 
for display at scrap piles; mount 
stills on ‘‘save scrap" posters for 
window diplay; newspaper 
breaks; for display on bulletin 
boards of offices, war plants, 
schools and public buildings, with 
playdate credits added. 

















SPECIAL ‘SCRAP’ LABELS! 


All Regional Salvage Committees are 
being supplied with quantities of these 
5” x 8” gum-backed labels, printed in 
red and blue, for posting on bins, trucks : | heen ME eS 
and other scrap receptacles. Contact “DT-Gen.Pub.7987" —"DT-Gen.Pub.7988" 
your local Salvage Committee for these 
labels and arrange for maximum posting 
of these labels in your community. If the 
supply runs low, similar labels can be 
prepared locally at very little cost. 


















Order stills by number — 10c 
each—from Campaign Editor, 
321 W. 44th St., N. Y. 18, N. Y. 













He would have given Hirohito’s myopic F 
the story that is now startling A 


ing ahead of the bombers with 
sealed orders that read... 


UP PERISCOPE..BOMBS AWAY! 


Who ever heard of a sub dropping bombs .. on 
Tojo’s home town, for instance? But who ever 
heard of the U.S. Sub Copperfin—until now! 
From the moment this crack Yankee sub upped 
periscope in Tokyo Bay—the bombs on our aven- 
ging bombers were set to go! It’s the e 


epic of the sub with sealed orders that read... 


NEWSPAPER SPONSORS 
‘TOKYO’ WAR BOND RALLY 


In conjunction with all 
local war bond selling agencies, leading newspaper 
"Destination Tokyo War Bond Theatre 
Party"’ in which readers are invited to participate in 
a midnight bond rally at your theatre following the 
showing of the picture on opening day. Arrange 


sponsors a 


for live entertainment and war heroes to be present. 
Object is to sell enough bonds to purchase bombs 
and torpedoes to be labeled "Destination Tokyo." 
Newspaper carries week-long promotion to whip up 
interest in this rally. Also get radio tie-in to broad- 
cast ceremonies and sell bonds over the air via phone 
call pledges. 


WAR PLANTS LABEL OUTPUT 
“DESTINATION TOKYO” 


Every war plant in your 
community should be asked to cooperate in a plan 
to label war shipments with the legend: "Destination 
Tokyo."' Prepare a quantity of labels reading '"Des- 
tination Tokyo," plus some large signs with the same 
message, to be placed on all packaged cartons, on 
the sides of trucks and box-cars and perhaps even 
on individual pieces of equipment, such as tanks, 
guns, trucks, etc. Arrange for newspaper story and 
pictures showing these labels or signs being affixed 
by war workers and servicemen. In addition, arrange 
for a huge sign to be placed at the entrance of all 
war plants reading: "This is Destination Tokyo Week 

. Let's Make It A Record Production Week." 
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TEASER 
ADS T0 
SOCK OVER 
YOUR 
SHOW 
4 WAYS... 







DON’T LOOK NOW, TOJO, 
But your ships are showing! 


Right in the periscope sight of the U.S. Sub 
Copperfin...streaking ahead of the vengeance- 
bent bombers with sealed orders:.that read... — 





Use these teasers either or all of these four ways to whip 
up peak interest in your showing: |) IN NEWSPAPERS in advance of your regular 
display ad campaign, either singly or run-of-paper same day you use big opening 
day display ad; 2) AS THROWAWAYS in schools, lobby and as program and 
package inserts; 3) IN LOBBY as a series of blow-ups; 4) AS WAR BOND DRIVE 
GIVEAWAY with copy on back reading: "Buy War Bonds to make the weapons 
for our ships and planes labeled ‘Destination Tokyo’ "'! ° 


All three on one mat. Order "DT Teaser Mat 201B" —30c— 
from Campaign Plan Editor, 321 W. 44 St., N. Y. 18, N. Y. 


THIS CARTOON FEATURE A NEWSPAPER ‘MUST’ 












More and 
more editors are request- 
ing this type of feature for 
the movie page or maga- 
zine section. 






This one is 
sure to please. But in addi- 
tion to newspaper you can 


THE HISTORIC FIRST LANDING 
BY AN AMERICAN ON JAPANESE 
HOME SOILIS REALISTICALLY 
DEPICTED IN WARNER BROS, 
SCREEN STORY OF THE U.S. 
SUBMARINE COPPERFIN, 
WHICH ENTERED TOKYO 
BAY TO "CASE" THE JAP 
CAPITAL AHEAD OF OUR 
AVENGING BOMBERS. 






use it these extra ways: 


* Make reprints for distribu- 
tion in schools as a color-in 
novelty or contest. 





* Reproduce this feature as 

a special page in your’ 
program in advance of 
your regular play - date 
announcement. 


* Place reprints in store win- 
dows as an eye-catcher. 


* Enlarge this feature direct 
from pressbook for display 
in lobby. Make it more 
effective by having staff 
artist color it attractively. 





Gary GRANT 
WAS HURRIEDLY RECALLED 
FROM A PROJECTED FLIGHT 
TO INDIA TO ENTERTAIN 
ARMY TROOPS IN ORDER 
TO APPEAR FOR THE NAVY IN 
“DESTINATION TOKYO" 


airy 







COMMANDER | Order "DT Cartoon 
DUDLEY WALKER MORTON Mat 202B" ants 30c ait 


DIRECTED THE TECHNICAL 
PHASES OF PRODUCTION. 
ON THE PATROL 
PRECEDING THIS ASSIGNMENT, 
COMMANDER MORTON'S 
5UB SANK 20 JAP SHIPS, 
AN ENEMY SUBMARINE AND 
A NUMBER OF ENEMY AIRCRAFT. 


from Campaign Plan 
Editor, 321 West 44 
Street, N.Y. 18, N.Y. 








SUBMARINE MODELS CONTEST 


This still is 
the basis for a lobby 
or newspaper contest 


/ BALLY 
IDEAS FOR EVERY TYPE 
OF THEATRE... 


e Order stills illustrated on this page by 


in which war bonds 
are awarded for best 
models of U. S. subs. 
Still shows Grant and 
Garfield posing with 
models. Mount it on 





posters announcing 
contest for display in 


Still “DT Pub A10“—10c each schools, war plants 
West 44th Street, New York 18, N. Y. ... for posters, newspapers, lobby blow-up. and stores. 


number from Campaign Plan Editor, 321 








HELP LOCAL WAR BOND DRIVE LETTERS TO SERVICEMEN 


Use this still 
of Cary Grant and 
John Garfield for a 
drive to spur war 
bond sales. It tells 
its own story. Get 


This still sug- 
gests a display in 
lobby—and at can- 
teens, servicemen's 
centers and clubs— 
encouraging mail be- 


maximum distribution hwaeweeruieemen nid 


through defense agen- their families. Copy: 
"Write Now! Write 
Cheerfully! Write 
Here!"' on poster fea- 
turing photo. You pro- Still “DT 4’—10c each 


vide free stationery. . .. for lobby display, canteen posters. 


cies, treasury auxilia- 
ries and stores and 





war plants. Mount 
each still on poster Still “DT 383x"—10c each 
plus theatre credits. .. . for windows, war plants, bulletins. 








TIE IN MILITARY TAILORS HOME TOWN ‘SUB’ NEWSPAPER 


These stills provide an Sefup an! editor's 


excellent means of winning windows in all desk'' in lobby during run manned 
local stores supplying military garb. En- 
largements of these stills, plus heads of 


Cary Grant and John Garfield, should 


provide attractive show- 


by local reporter. Display lists 
names of local boys in sub service 
in the Pacific. Idea is to publish a 
special home town edition for these 
boys and patrons are invited to 
provide local news for this edition. 
Copies are sent to all home town 





cases for your playdate 
story. These same stills 


(Above) Still “DT 
42"°—10c each. 


may also be used by 


cooperating stores for boys in subs at sea or at training 


e newspaper ads and HN GARFIEL stations at home. Get newspaper 


Wormer Bros) ° ° ° ° 
story on this, particularly if service 
newspaper is continued. 


direct mail campaigns, 


(Right) Still “DT : SEARTS FRAY es : ee 
with theatre credits. _ 


41”—10c each. 











PROMOTE GIFTS FOR SAILORS BAKE SHOP WINDOW DISPLAYS 


There is a Suggest to 
continuing drive to 
obtain books and 
games for men at sea 
to help them hurdle 
the idle hours. Use 


this still to help your 


the largest local 
bakery chain a series 
of window displays 
featuring a replica of 
the cake shown in this 
photo. After these 
local campaign to ob- pastries have served 


tain such gifts. Turn their purpose they 





over all contributions should be presented 





to Merchant Marine | to local Seaman's 
Library Ass'n or Books Still “DT 313’—10c each Canteen. Windows Still “DT Pub A34’’"—10c each 
for Victory. . . . for window posters, lobby, newspapers. feature this still. . . . for window display enlargements. 
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Actual Photos of lap Ships 
Sunk and Photographed by 








TWO 


TEASER 
WAYS 


T0 


SELL 


THE 


THRILLS 


YOUR 


Here's a 40" x 60" sensation 
display that's as hot as a news flash. Every photo is that 
of an actual Jap ship sunk by a U.S. sub. Complete set 
of eight photos, plus captions, are available. 


Order “DT Display Stills’’—set of 8—80c—from Campaign 
Plan Editor, 321 West 44th Street, New York 18, New York. 


LOBBY! 








This one is real eye-opener 
for lobby flash. Get the biggest glass tank available and 
fill it with sunken Jap ship models stuck in the sandy bot- 
tom. Floating underwater is a model of an American sub 
labeled ''U.S.S. Copperfin."" Art required is available as 
special art still (see below). Stills from your Vitagraph set. 





KEY ALL LOCAL WAR DRIVES 
TO ‘DESTINATION TOKYO’ 


Here's a wonderful Warner title 
and inspiring Warner story to help you help your local war effort. 
Scrap collections, war bond sales, blood donor drive . . . these are 
the war drives that might benefit greatly from the following bally 
suggestions, all coordinated as a sing!e ''Destination Tokyo Week" 
promotion, sponsored by leading civic organizations. 


— 


‘Destination Tokyo Week’ Bally 


1. SCRAP DRIVE launched for 
an entire week based on the 
slogan: "Mark your scrap ‘Des- 
tination Tokyo’... and start it 
on its way ... today!"' Scrap 
committee plasters town with 
posters and displays, using stills 
from the production for your thea- 
tre credits. Also plan a "Scrap 
Matinee" with scrap heap out 
front labeled ‘Destination Tokyo.’ 


2. BLOOD DONORS may be 
recruited with posters and dis- 
plays all over town reading: 
"Help Save The Lives of Our 
Boys Whose Orders Read... 
‘Destination Tokyo'"; or "Your 
blood plasma is marked 'Destin- 
ation Yank' . . . Their road to 
Victory is marked ‘Destination 


Tokyo’. Add stills on posters. 


3. WAR BOND SALES stimu- 
lated locally by the slogan: 
"Your War Bond purchases buy 
the bombs and shells marked 
‘Destination Tokyo’."" See special 
photo to help you in this cam- 
paign on page 6. 


4. MORALE and the vital part 
your theatre is playing in this big 
wartime job can be dramatized 
in your lobby with a display list- 
ing the glory shows you have 
shown . . . "Sergeant York," 
"Yankee Doodle Dandy," "Air 
Force," "Action in the North 
Atlantic," "Edge of Darkness," 
etc. Display copy: "As the 
American story grows ever more 
glorious, we shall be proud to 
convey its glories to the screen 
audiences of our town.” 





Qe a Se 
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Cary Grant “’‘DT618” 





John Garfield ‘““‘DT620’ 


SPECIAL ART STILLS for your lobby display, spe- 


cial ads and theatre program needs are here provided as 8" x 10" 
black-and-white glossy photos. 


Special Still ““DT619” 


Order stills by number — 10c each — from Campaign Plan Editor, 
321 West 44th Street, New York 18, New York. 





NOVEL WAY TO 
MAKE ’EM STAY 


Asimple peri- 
scope device can easily be 
rigged in lobby as suggested 
here by placing two mirrors 





at 45-degree angles oppo- 
site the openings at top and 
bottom of a long cylinder. 
Hang the display from a 
projection on lobby or under 
marquee out front. Place 
action stills to be sighted 
thru periscope. 
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: way the public is being told of the Warner way 
: - .eethe American way of motion picture making. 


(Current Theatre Story) 


Cary Grant, John Garfield Star 
In Strand’s ‘Destination Tokyo 


Destination Tokyo is an in- 
spiring objective and Warner 
Bros.’ new film, ‘Destination 
Tokyo,’ which opens at the 
Strand Theatre today, is the 
inspiring story of one of the 
means by which that objective 
is being and will be attained. 

The picture stars Cary Grant 
and John Garfield and is a story 
of submarine warfare, most of 
the action taking place in one 
of the United States Navy’s 
newest-type undersea vessels. It 
is the moving story of men long 
trained in that dangerous 
branch of the ocean service, how 
they live and the courage with 
which they face their hazardous 
existence. 

As commander of a submarine, 
fictionally known as the “Cop- 
perfin,’ Cary Grant engages 
enemy craft in the Pacific in 
military maneuvers. So much 
so that the Navy had closed the 
set during production against 
visitors and assigned two lieu- 
tenant commanders and a chief 
petty officer to see that Warner 
Bros. ran its simulated sub- 
marine right and kept mum 
about certain matters. 


Last Cruise 


Grant plays the role of a 
38-year-old Naval officer making 
his last cruise in enemy waters. 
He began it on the first anniver- 
sary of his American citizenship 
and shortly after he had finally 
become convinced that he 
wouldn’t be allowed to enlist in 
the real Navy. 

Oddly enough, he went into 
the Navy picture immediately 
after almost two month’s close 
association with the Army. His 
flight to India to entertain 
troops there had been cancelled 
at the last moment and Cary, 
asking for another assignment, 
was sent all over the United 
States to appear at different 
Army camps. 

When audiences see “Destina- 
tion Tokyo” nobody familiar 





















Their 
Orders 
Read: 








‘DESTINATION 
TOKYO" 


Cary Grant and John 
Garfield are starred 
in "Destination Tokyo," 
Warner Bros.’ film 
about the men of the 
United States submarine 
"Copperfin" who give 
the go-ahead _ signal 
that sends our bombers 
winging their way to 
Tojo's home town. The 
picture opens Friday at 
the Strand Theatre. 


10 


John Ridgely 
"Tin Can" Dane Clark 
Executive Officer 


"Pills" 


Mrs. Cassidy 
Diving Officer 


Faye Emerson. 
Warren Douglas 

John Forsythe 
Ensign (Sound Man) John Alvin 
Torpedo Gunnery Officer.......Bill Kennedy 
Quartermaster .....cccscscme William Challee 
"Yoyo" Whit Bissell 
Admiral's aide Stephen Richards 
Communications officer.......John Whitney 
Chief of Boat George Lloyd 
Toscanini’ Maurice Murphy 





(Advance Theatre Story) 


‘Destination Tokyo’ Due Friday 
With Grant, Garfield Starred 


PRODUCTION 


Directed by Delmer Daves 


Produced by Jerry Wald; Screen Play by Delmer 
Daves and Albert Maltz; From Original Story by 
Steve Fisher; Art Director, Leo K. Kuter; Photo- 
graphed by Bert Glennon, A.S.C.; Film Editor, 
Chris Nyby; Sound by Robert B. Lee; Technical 
Advisor, Lt. Comdr. Phillip Compton; Montages 
by James Leicester; Special Effects by Lawrence 
Butler, Director, and Willard Van Enger, A.S.C.; 
Set Decorations by Walter Tilford; Orchestral 
Arrangements by Leon Raab; Music by Franz 
Waxman; Musical Director, Leo F. Forbstein; 
Make-up Artist, Pere Westmore. 


SYNOPSIS 


(Running Time: 135 minutes) 


Acting under sealed orders, Capt. Cassidy 
(Cary Grant) takes his submarine, the U.S.S. 
Copperfin, to sea and heads for the Aleutians. 
Here, he picks up an Air Corps officer (John 
Ridgely). Cassidy then opens his orders to find 
he has been detailed on a reconnaissance patrol 
of Tokyo Bay, to obtain all information useful 
in making an air raid on Japan a success. Through 
skillful manoeuvering Cassidy takes the "'Copper- 
fin" into Tokyo Bay. The Air Corps officer and 
Wolf (John Garfield) are landed and obtain the 
necessary information. This is then radioed to a 
U. S. aircraft carrier and soon formations of 
bombers are winging their way to Tokyo to drop 
their loads of canned death on Tojo's home town. 





Warner Anderson. 


with submarines is going to find 
any fault with the U. S. S. 
Copperfin that Warner Bros. 
built as its principal setting for 
the new picture. For it is ac- 
curate and authentic in scale 
and size. But it’s also carefully 
designed to fool possible enemy 
eyes. The equipment and all 
operating apparatus are a con- 
glomeration from every type of 
American submarine. 

“Destination Tokyo” was di- 
rected by Delmer Daves, who 
also collaborated on the screen 
play with Albert Maltz. The 
script is based upon an original 
story by Steve Fisher. Others 
in the picture’s cast include 
Dane Clark, Robert Hutton and 
Warner Anderson. 


"Destination Tokyo’ Opens 
Friday at Strand Theatre 


“Destination Tokyo,” based on 
our Navy’s submarine warfare 
in the Pacific waters, will be 
the new attraction at the Strand 
Theatre starting Friday. The 
new Warner Bros. film stars 
Cary Grant and John Garfield 
and features Robert Hutton, 
Warner Anderson and Dane 
Clark, young newcomer who 
scored in “Action in the “North 
Atlantic.” Others in the cast 
include John Ridgely, Alan Hale 
and William Prince. 


“Destination Tokyo” was di-. 


rected by Delmer Daves, from 
an original story by Steve 
Fisher. 


Stull DT 332; Mat 206—30c 





Gary Grant, John Garfield 
Starred in Strand Film 


An exciting story about an 
American submarine, the U.S.S. 
Copperfin, operating against 
Japan and of the heroic men 
aboard her, is the new screen 
fare at the Strand Theatre 
today. The new picture is “Des- 
tination Tokyo” and co-stars 
Cary Grant and John Garfield. 
Featured in the cast are Dane 
Clark, Robert Hutton and War- 
ner Anderson. 

“Destination Tokyo,’ based 
upon an original story by Steve 
Fisher, was written for the 
screen by Albert Maltz and 
Delmer Daves. Mr. Daves also 
directed the picture. 





































































“Destination Tokyo,” a picture 
that should make us want to 
take a personal trip to Japan 
and throw our own bombs, will 
open Friday at the Strand. 

The new Warner Bros. film, 
which stars Cary Grant and 
John Garfield, is the story of 
an American submarine, the 
U. S. S. Copperfin, operating 
against Japan, and of the men 
aboard her. The film features 
Dane Clark, Robert Hutton and 


During production, the set of 
“Destination Tokyo” was closed 
as tight as a conning tower 
against any and all visitors and 
just what prodigies Mr. Grant, 
as commander of the “Copper- 
fin,’ performed in his underseas 
craft, could not be revealed until 
the Navy said it was all right 
to release the picture. The chief 
theme of ‘Destination Tokyo” 
is the part played by the “Cop- 
perfin” in sending aircraft-based 
bombers winging their way to 
Tojo’s home town. 


Script Kept Secret 


For this reason, Cary Grant, 
John Garfield, John Ridgely and 
other members of the cast, all 
male, were under constant sur- 
veillance. The script was as 
secret as a military message. 

Serving as technical advisor © 
for the film was Commander _ 
Dudley Walker Morton, sub cap- | 
tain who at the time had just | 
returned from a patrol on which 
he put 20 Jap ships under the 
water, blew up.a Jap submarine, 
and destroyed an unannounced 
number of enemy fighting craft. 
For these exploits he received 
a Distinguished Service Cross 
from General MacArthur, the 
Navy Cross with two stars, and — 
a Presidential Citation. 

“Destination Tokyo” was di- 
rected by Delmer Daves, who 
also collaborated on the screen 
play with Albert Maltz. The 
original story was written by 
Steve Fisher. 


Stull DT 321; Mat 204—30c 
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is it like, life on a submarine — one of the new-type, 
on United States underwater marauders that goes out 
on deep sea patrols? What do the men do when not 
ib yw do they live? What do they eat? What 
n? These and other seemingly-apparent 
fe aboard a submarine are depicted 
farner Bros.’ film, ‘Destination Tokyo,” 
ides Cary Grant, John Garfield, Alan 
d Dane Clark. Acting as technical adviser 
nief Machinist Mate Andy Lenox who has 
ymarine service for seventeen years. 
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“The pharmacists mate supervises the 
health of the crew. He’s always cram- 
ming vitamin pills down your throat or 
making you get under the sun lamps. 
Whenever possible, operation cases are 
transferred to other ships. Provision, 
however, is made for emergencies,” 












“Discipline? It's there, but not tight, like 
on a battle wagon. Officers and men 
live close but there's still that respect.” 












‘We read a lot off duty, play acey-deucey and 
listen to the phonograph. ‘Sparks’ plays records 
over the loud speaker system. Dinah Shore and 
Bing Crosby are great favorites down there.” 








‘Fresh water? Sure. The condensers 
do it. Make fresh water out of salt 
water all the time." 





show : 
Be DOr yoratories pene “The food? Everything you want. We get dehydrated veg- 
Gee cat and plenty gee etables, dried milk, powdered eggs, dried or canned fruit 
Pullman soap: Yes, ca —but no fresh stuff after you've been out awhile. Brother! Insert Playdate 
water for electric shav you get so you dream about big bales of cold, crisp lettuce. Information Here 
facilities We carry our own cook, baker and butcher.'’ 
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GIRO, famed artist, presents his impression of Cary Grant in 
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his starring role as commander of the United States 


submarine "“Copperfin" in Warner Bros.’ production of "Destination Tokyo," which starts its engagement on Friday 


at the Strand Theatre. 





(Prepared Review) 


‘Destination Tokyo Opens 
At Strand Theatre 


“DESTINATION TOKYO”; direc- 

ted by Delmer Daves; screen play by 
Delmer Daves and Albert Maltz from an 
original story by Steve Fisher; music by 
Franz Waxman; a Warner Bros.-First Na- 
tional picture presented at the Strand with 
the following cast: 





Captain ‘Gassidy....sse.stistseceeevace Cary Grant 
WHOLE es scsctiestvicvscspterecee: John Garfield 
““Cookie*« .., csiveccssc eee eee Alan Hale 
Reserve Officer isis tesssiss cece: John Ridgely 
“Tin, | Gans :ccvsecsatareeteddee asses Dane Clark 
Executive Officer Warner Anderson 
STP ENS  Seesccrscetortes William Prince 
SSE OMUIN Vice tes suesdnee Robert Hutton 
Dakota tss.teesttecs Peter Whitney 
IMBC ata cada iistcag<ecaeenas eet oatetads Tom Tully 
Misia Cassidy. \cscusrescdtercecdincs Faye Emerson 
Diving Officer ...............- Warren Douglas 
Sparse cc oiicapetelsesanerishes John Forsythe 
Ensign (Sound Man).............-.. John Alvin 
Torpedo: Obficer! cc2hc ste veces: Bill Kennedy 
Quartermaster ................ William Challee 
OVO rare he Oe ob cea detht te ates Whit Bissell 
Admiral’s Aide .............. Stephen Richards 
Communications .................. John Whitney 
CHIE OL-BOAts ciclo icveccssscees George Lloyd 
OSCALIINT o ceet ct wveveet obese, Maurice Murphy 

Warner Bros. showed the 


American people the heroic life 
of the U. S. Merchant Marine 
in “Action in the North Atlan- 
tic.” It presented “Air Force,” 
depicting the courage of our air 


heroes. Now, at the Strand 
Theatre, the same company 
offers “Destination Tokyo,” 


combining the drama of the first 
picture with the action of the 
second. The United States sub- 
marine, ‘“Copperfin” joins the 
distinguished company of its 
predecessors, the Liberty ship, 
“S. S. Sea Witch,” and the Fly- 
ing Fortress, “Mary Ann.” 

“Destination Tokyo” is a 
glorious tale retold, another of 
the stories coming out of this 
war that are more amazing 
than fiction. Starring Cary 
Grant and John Garfield the 
cast constitutes a superb, utterly 
convincing portrayal of the kind 
of crew that it takes to set out 
in a submarine and wreak 
havoc on enemy shipping. With 
Alan Hale, John Ridgely and 
Dane Clark among the better 
known members of the cast, the 
acting throughout is straight- 
forward and sincere. 
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In.-the tradition. of. “Aur 
Force’ and “Action in the 
North Atlan- 
tic,” ‘Destina- 


tion Tokyo” 
tells a love 
story — that 


powerful love 
of men for the 
craft, the me- 
chanism, the 
weapon which 
they serve, in 


which they risk 

their lives in 

order ae, per= Mat 102—15c 
form their Alan Hale 


duty. There is 

no place more cramped than 
a submarine on a long opera- 
tional cruise, no prison rears 
walls so close and confining as 
the crowding pressing sea 
through which they probe. Men 
are as varying in personality 
and character as in their finger- 
prints yet they must be, and 
are, harmonized and adjusted 
like the delicate interacting 
parts of a fine watch. So here, 
in this watch-case called the 
“Copperfin,” we become absorbed 
in and fascinated by the inter- 
play of human _personalties, 
thrilled by the efficient coopera- 
tion they develop and astounded 
by the stunning results they— 
and their weapon—achieve. 

The watchmaker—and that 
goes definitely as a compliment 
for highly skilled, competent 
direction—is Delmer Daves, who 
also collaborated on the screen 
play with Albert Maltz. He 
has intelligently used the tech- 
nical advice of Lt. Commander 
Phillip Compton. He was for- 
tunate to have Grant and Gar- 
field and the rest to work with 
—they were fortunate in having 
him to direct. But, perhaps, 
most fortunate of all is the 
theatregoer who has the privi- 
lege to see the film they made. 





Cary Grant Feared 
Seasickness on Land 


The spectacle of Cary Grant 
in a commander’s uniform heroi- 
cally braving the whiplashes of 
a Pacific storm from the deck 
of a submarine 
will be brief 
and _ probably 
romantic when 


seen on the 
screen. Ac- 
tually, acting 


commander. 
Grant had an 
acutely uncom- 





fortable time 
of it during 
production. 
ae Mat 105—15 
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Warner Bros.’ 
“Destination Tokyo,” which runs 
less than a minute, Grant 
worked two days. He endured. 
two difficulties: 

The submarine set was on 
rollers and he was afraid he 
would get seasick. 

And an industrious property 
man perched on a 20-foot step- 
ladder kept squirting water in 
his face with a hose. 

“Not that I minded the 
water,” Grant explained. “Ac- 
tually, it didn’t come hard 
enough to sting much. But I 
stayed wet and had to change 
my clothes all the time—and 
that guy on the stepladder wor- 
ried me. He just sat there 
deadpan and squirted me in the 
face. I wanted to laugh, but 
this was a serious scene. 

“Destination Tokyo,’ which 
was made under Naval super- 
vision, and is opening Friday 
at the Strand Theatre, contains 
many authentic seascapes, but 
some shots were made on sound 
stages. Next to the water-in- 
the-face scene, Cary dreaded the 
interior shots most. These sets 
were on rollers, too, and an actor 
had to be careful about what he 
ate. You can get just as sea- 
sick on a sound stage as in the 
middle of the Pacific. Ask Cary. 


‘Destination Tokyo’ 
Role Fulfills 
Cary Grant Ambition 


In the public’s eye every actor 
is connected with a particular 
characteristic that labels him 
as a certain type of a hero. 

Cary Grant’s good-looking, 
smiling face got him his parts 
in the first struggling years of 
his film career. He was born 
in Britain, but acquired his 
U. S. citizenship in 1942. His 
ability to adjust himself to any 
kind of a situation won him 
a lot of friends. He adapted 
himself to the American way of 
thinking very quickly and lost 
his English accent, which is so 
essential to most British born 
actors. 

He came up the ladder fast 
and took his place among the 
front ranks of boxoffice stars. 
His charm and versatility cap- 
tured the hearts of society girls 
on the screen, as well as the 
hearts of his audiences. In his 
tilm career, he was labeled as a 
society hero, but his secret ambi- 
tion was known only to his most 
intimate friends. 

His British blood can account 
for his love for the sea and all 
its hidden charms and dangers. 
In the last war, Cary was too 
young to join up, but his secret 
desire was to be with the British 
Navy. Ever since his early 
teens, he was convinced, that 
his destination was to become 
a Navy hero. 


Screen Success 


Meanwhile he came to Amer- 
ica and made a success of his 
screen career. But he never 
forgot his pet ambition despite 
such hits as “Once Upon a 
Honeymoon,” “The Talk of the 
Town,” “Suspicion,” “Penny 
Serenade,” “Philadelphia Story” 
and “My Favorite Wife.” 

Now Warner Bros. has made 
it real for him by casting him 
in their new production, “Des- 
tination Tokyo.” The _ chief 
theme of the picture is based 
on a sensational exploit by one 
of Uncle Sam’s new 1500-ton 
underwater marauders in under- 
taking a hazardous reconnais- 
sance patrol of Tokyo Bay to 
obtain information necessary to 
make an air raid on Tojo’s home 
town a success. The U. S. S. 
Copperfin is cast as that sub- 
marine and Cary Grant portrays 
its captain. 

Cary Grant was never better 
suited for a part. He actually 
lived the life of the captain, 
enjoying every moment of hero- 
ism that involved such a danger- 
ous mission. Warner Bros.’ 
choice in the casting of ‘“Des- 
tination Tokyo” unknowingly hit 
on the man who always longed 
to distinguish himself in such 
a role. 
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Alan Hale Aims 
To Please—Strictly 
In Self-Protection 


Alan Hale, currently featured 
in “Destination Tokyo,” the 
Cary Grant-John Garfield star- 
rer at the Strand Theatre, is the 
first actor who has tried to do 
something about making it 
easier for the movie fan to sit 
still for an hour or so and 
watch him act. 

“Tm a movie fan myself,” 
the big man said. “And I des- 
pise bobbing up and down and 
having my feet trampled on.” 
So he invented a theatre seat 
which, he says, affords lots more 
room than the usual seat and 
gives the moviegoer a chance to 
relax in comfort and concen- 
trate on the picture. 

“It’s all done in self-protec- 
tion,” he explained on the set 
of “Destination Tokyo” at War- 
ner Bros. where someone was 
ribbing him about his inven- 
tions, “I want to keep ’em as 
happy as possible so they won’t 
get tired of looking at Hale.” 

The Hale theatre seat, well- 
known by now to the theatrical 
trade, has not only been profit- 
able to Alan Hale but has 
brought him a thousand laughs. 
Hale became known as an in- 
ventor. He branched into other 
lines, put a fire extinguisher on 
the market and promoted a new 
kind of door lock. 


Sound Investments 


These have turned out to be 
sound investments to one of the 
busiest actors in Hollywood, 
who appeared in “Gentleman 
Jim,” “Action in the North At- 
lantic” and “This Is the Army” 
in rapid succession and still go- 
ing strong. Hale has a shrewd 
eye for the practical and knows 
what will sell. But he also gets 
more opportunities to invest in 
strange businesses than a young, 
wealthy widow. 

On his desk are blue prints for 
a gigantic airgun, to be oper- 
ated under high compression 
generated by a gasoline motor. 
The inventor sets forth that the 
gun would shoot across the At- 
lantic and would force the war- 
ring nations of Europe into per- 
manent peace. 

Designs for three rocket ships 
for trips to the moon are also 
on hand, and he has three per- 
petual machines in his dressing 
room on the Warner lot. An- 
other device is called a ‘Vox- 
mixer.” It would be useful, the 
inventor explains, to spies and 
espionage agents who need to 
disguise their voice over the 
telephone. 

“It's, allright,’ s says: Hale. 
“These fellows have a lot of im- 
agination. They’re trying to 
do something. Only—I don’t in- 
vest any money with them.” 
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JOHN GARFIELD, JOHN RIDGELY, DANE CLARK FEATURES 








It Was Five Years 
Before John Ridgely 
Got His Film ‘Break’ 


When “Air Force,” Warner 
Bros.’ odyssey of Flying For- 
tresses, made a landing on the 
nation’s screens, it numbered 
among its crew several young 
Hollywood hopefuls who were 
given their first chance at 
screen fame. Of these newcom- 
ers John Ridgely was perhaps 
the most hopeful and most note- 
worthy. Since then he has had 
an important role in the Errol 
Flynn film, “Northern Pursuit,” 
and is prominently featured in 
“Destination Tokyo,” the Strand 
Theatre’s current attraction. 

Until he was assigned to one 
of the leads in “Air Force,” 
however, Ridgely had been a 
minor studio stock player for 
five years. During that time he 
appeared in the fabulous num- 
ber of 150 pictures. Most of his 
roles in these productions were 
minute to the vanishing point. 
They ranged from a quick flash 
featuring such deathless dia- 
logue as “yes, sir,” to an oc- 
casionally meatier role with all 
of five lines of talk. Ridgely 
appeared in an average of a 
picture a week, going from one 
epic to the other with unpre- 
cedented celerity. 


Used in Screen Tests 


“When I wasn’t doing bits, I 
was being used for screen tests,” 
Ridgely recalled on the set of 
“Destination Tokyo.” “I was 
either an offstage voice or the 
guy over whose shoulder the 
camera pointed. All you could 
see of me was the back of my 
ear. After each part, everyone 
would congratulate me and tell 
me how good I was, but some- 
how I never got a break.” 

Mr. Ridgely is obviously a 
philosophic soul or else he would 
never have come through those 
five years unscathed. He is a 
tall, easy-going chap with blue 
eyes, and a Gary Cooperish 
drawl, has a bronzed complex- 
ion and a comfortable hand- 
shake. Although he is 32 he 
looks much younger. He had an 
extensive role in “Air Force” 
and has an even better one in 
“Destination Tokyo.” 

The studio has promoted him 
to the status of featured player 
and now people who never ac- 
knowledged his existence pre- 
viously speak to him with a 
great show of esteem. Ridgely 
has not let his sudden ascent 
in the Hollywood hierarchy af- 
fect him. He still lives in a 
modest Pasadena home with his 
wife and_ eighteen-month-old 
baby and likes to play tennis, 
poker and golf. Personally, he 
is the outdoor type. “I’ll leave 
the other stuff to the glamour 
boys,” he says. 
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Dane Clark Finds 
Hollywood Wasn't 
What He Thought 


The pre-fabricated ideas about 
Hollywood which Dane Clark 
brought with him from the New 
York stage have mostly “gone 
by the board.” 

Clark, who has received many 
complimentary comments from 
reviewers for his work in War- 
ner Bros.’ “Action in the North 
Atlantic” and is currently fea- 
tured in “Destination Tokyo” at 
the Strand Theatre, had spent 
several years on the New York 
stage, playing in successful pro- 
ductions there. He had _ been 
forewarned about Hollywood and 
he came West with what he 
confesses now was a large stock 
of false notions. 

One of these was his belief 
that he would find Hollywood 
a center of extravagant gayety, 
full of champagne and swim- 
ming pools and given over, al- 
most entirely, to reckless living. 

“Maybe it used to be,’ he says 
now, “but I haven’t seen any of 
it since I arrived. Hollywood is 
full of sober, busy working 
people.” 

Another idea brought West 
by Clark was that Hollywood 
players, for the most part, re- 
sented New York stage impor- 
tations and made the going 
tough for them. 


Wrong Again 


“That’s even further from 
the truth, as I’ve found it, than 
the extravagance story,” he re- 
ports. “The people I’ve worked 
with here are good guys, help- 
ful to a newcomer, understand- 
ing and totally lacking in pro- 
fessional jealousy.” 

The third mistaken belief that 
Clark says he brought to Holly- 
wood was that motion picture 
work was a snap—or would be 
for anyone who was used to 
the hard wearing of the stage. 

“I expected picture work to 
be a six-day picnic every week,” 
he says. “It isn’t. Instead it’s 
hard work. ‘Action in the North 
Atlantic’ was hard work and so 
was ‘Destination Tokyo.’ And 
there were no doubles for 
any of us. We did our own 
stunts and took our own chances 
and we went home, night after 
night, worn out and ready to 
admit that picture making is 
the hardest job we tackled.” 

Clark added then that he is 
particularly glad it was Warner 
Bros. who offered him his mo- 
tion picture contract because of 
what he calls that studio’s pro- 
nounced success with male 
players “who are not beautiful.” 

“T’m not beautiful,” he says. 
“But the place that can build 
a Cagney, a Robinson or a Bo- 
gart, is, I think, the right studio 
to which I can hitch my wagon.” 
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John Garfield is co-starred with Cary Grant in Warner Bros.' explosive epic of the men who go down to the sea— 
and under the sea—in ships, "Destination Tokyo," the story of the United States submarine "Copperfin,” which starts 
its engagement at the Strand Theatre on Friday. 





Film Cameraman 


Warner Bros.’ big new sub- 
marine, the “Copperfin,” beauti- 
fully made of laminated wood, 
cardboard, plastics and glass, 
was about to 
crash dive 
through the 
floor of Stage 
19. Capt. Cary 
Grant and 
Seaman John 
Garfield, as- 
sisted by a 
dozen _ uni- 
formed _ ship- 
mates, were 
taking turns 
at the peri- 
scope, barking 
orders and 
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working the controls. It was a 
scene for “Destination Tokyo,” 
opening Friday at the Strand. 

They were working in cramped 
quarters under blazing lights 


close to their faces. It looked 
like the worst possible set-up 
for a cameraman. You’d think 
he needed a miniature camera 
to get a shot—but Bert Glennon, 
A.S.C., said he liked it. 

“A cinch,” he said. “There 
they are, all together, right in 
front of me. They can’t walk 
out of camera range. Not 
nearly so hard as a bed.” 

It turns out that Mr. Glennon 
hates beds. He has had a great 
deal to do with them, photo- 
graphically speaking, and he 
says that of all things in the 
world, a motion picture camera- 
man does despise a blasted bed. 
Even though they usually con- 
tain cuteypies. 

“A bed is a large, awkwardly 
shaped, usually a too wide ex- 
panse of space that is photo- 
graphically horrible,” says Mr. 
Glennon. “It’s too long and too 
low and too wide, and when you 
have got to make a woman look 
pretty in one, why, you’re really 
up against it. 

Submarines are swell. Very 
photogenic. But beds—bah! 








John Garfield Has 
Discourses on Beds $40-a-Week Complex 


John Garfield, currently star- 
ring with Cary Grant in “Des- 
tination Tokyo” at the Strand 
Theatre, has a forty-dollars-a 
week complex. 
The fact that 
he is one of 
Holly wood’s 
outstanding 
young stars 
and has won 
acclaim for his 
work in such 
pictures as 
“They Made 
Me a Crimi- 
nal,” “Four 
Daughters’”’ 
andes Aa r 
Force” hasn’t 
made much difference in his 
attitude. Years ago, when the 
young actor was struggling for 
a start in the New York Theatre 
and eking out a precarious liv- 
ing selling papers by day and 
carrying spears on the stage at 
night, he fixed that figure as 
the milestone of prosperity. 

He has never varied from that 
opinion. Forty dollars a week is 
still a “living wage” to Garfield, 
just as it is to many millions 
of others. The knowledge that 
he can go back to New York 
and be sure of that much in- 
come from stage work is his 
backlog of security and the foun- 
dation of his independence. 

Just how much Garfield is 
being paid by Warner Bros. is 
a matter that only Mr. Garfield, 
his agent and the Warner Bros. 
studios know. But you can be 
certain that it is enough to make 
that forty dollars look pretty 
small. Yet the young man is 
sincere in his determination to 
do the kind of work he likes 
and to return to New York and 
the stage if he does not find it 
to do in Hollywood. But there’s 
small danger of that. Garfield’s 
role in “Destination Tokyo” is 
very much to that actor’s liking 
—and to everyone else who has 
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seen him in the picture. 
Several times in the past Gar- 
field has deliberately left an 
important role in a successful 
stage play to take a less im- 
portant part in a Group Theatre 
production where the pay was 
also considerably less. He 
brought the same attitude to 
pictures. Prospective stardom 
apparently meant nothing to 
him unless it was stardom in 
the kind of roles he wanted to 
play. He liked his part in “Four 
Daughters” which gained him 
overnight renown and his part 
in “Air Force” was right down 
his alley. But in spite of the 
fact that Warner Bros. has 
consistently cast him in roles 
to his liking he still has let it 
be known he would judge each 
succeeding role on its merits. 


‘Never a Stuffed Shirt’ 


“T’ll never be a stuffed shirt,” 
he declares. “Not for a million 
dollars a year. I hope no one 
ever offers me a million, though. 
It’s a lot of money.” Then he 
adds, almost to himself. “But 
what good would it do me? J 
wouldn’t know how to live up 
to-ite” 

It is true that Garfield’s life 
has not been one that would 
condition him for the sudden 
receipt of a million dollars. His 
early life was spent in squalid 
poverty in New York’s East Side 
and it was not until Angelo 
Patri interested the boy in dra- 
matics in his school for problem 
children, that it seemed possible 
that he would end up any way 
except badly. 

Having found his feet, artis- 
tically and professionally, Gar- 
field will not now compromise 
with his ideals. If Hollywood 
doesn’t continue to fit itself into 
his pattern of life, he will go 
back to the stage—where a 
sincere actor can always earn 
“cakes and coffee” and “forty 
dollars a week.” 
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John Garfield 


and Cary Grant are co-starred in 


Mat 207—30c 


Warner Bros.’ film, 


Destination Tokyo,’ opening Friday at the Strand Theatre. 





Garfield Unlike 
Role He Plays 


It’s ironical, sometimes, just 
how far off from the truth a film 
role can be for an actor. . 

John Garfield, starring with 
Cary Grant in Warner Bros.’ 
“Destination Tokyo,” now at the 
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Strand Theatre, plays a_ sub- 
Marine crewman who’s known to 
his mates as “Wolf.” Came the 
day to shoot a sequence between 
Garfield, Bob Hutton, Tom Tully 
and several other players in a 
hot discussion of girls. 

“I got a philosophy about 
girls,” said Garfield, reading his 
script lines as the camera rolled. 
“Find ’em—feed ’em—forget 
’em.”’ 

Simwssoney ston sVOuU, Said 
Hutton. “You don’t know what 
it means to have a family.” 

“You know what a family 
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means?” Garfield snorted. “The 
house has a mortgage, the kids 
have measles and the old man 
pays for insurance for when he’s 
dead. No thanks, not for me!” 

Director Delmer Daves okayed 
the shot and then told Garfield 
there was a call on the set phone. 
Garfield dove at the instrument 
and as he listened his face as- 
sumed a beatific smile. He hung 
up, then burst into words: 

“That was the doctor—at the 
hospital—it’s a boy—my wife’s 
doing fine. Golly—now I’ve got 
a perfect family ... !” 

The Garfields already had a 
daughter. 





Speak Japanese 
In Strand Film 


In the interests of realism 
Warner Bros.is doing something 
right that nobody’d know if it 
was done wrong, anyway. 

Which is to say that in the 
Cary Grant starring film, ‘“‘Des- 
tination Tokyo,” opening Friday 
at the Strand Theatre, when 
some Japanese intelligence offi- 
cers speak Japanese, they’ll 
really be speaking it. 

Nobody who sees the film on 
the screen is going to know 
whether it’s actually Japanese 
or not—since there are only a 
handful of people in the entire 
country that can understand 
that Oriental language. And 
it’s a cinch the picture isn’t 
going to be released in Nippon. 
Not soon, at least. 

Producer Jerry Wald and 
Director Delmer Daves, who are 
sticklers in their work, searched 
long and wide for somebody to 
read the Japanese dialogue. 
They finally secured the linguis- 
tic services of one of the dozen 
or so men in the United States 
who spoke it. Then the sound 
track was “dubbed in” over the 
scenes of the Jap intelligence 
officers. 





He's Tail, Dark 
And Handsome 


Remember who it was that 
inspired the still-current de- 
scriptive phrase "tall, dark and 
handsome"? Mae West said 
it, of course. But to whom? 

It was Cary Grant, that way 
today more than ever. It was 
in the picture "She Done Him 
Wrong, made 10 years ago. 

Grant, now in Warner Bros.’ 
"Destination Tokyo" at the 
Strand Theatre with John Gar- 
field, admits that the "tall, 
dark and handsome" thing has 
palled somewhat during the 
vears. Women fans, generally 
young ones, always can be 
counted on to yell it at him 
from a crowd. So far Grant 
hasn't been able to think up 
a reply to it. 





Delmer Daves, Prop 
Man Turned Writer 
Turned Director 


Delmer Daves is the perfect 
example of a man who couldn’t 
keep his mouth shut, a_ shoe- 
maker who didn’t stick to his 
last, a writer who dropped his 
pen and picked up not a sword 
but a submarine. 

It all began when Daves, a 
big husky guy who used to be 
a motion picture property man, 
who turned screen writer 10 or 
so years ago, wrote a _ script 
about the United States sub- 
marines and the men who go to 
sea to sink ships. 

One of the head men at War- 
ner Bros. studio read it and 
came up with enthusiastic 
praise. “This script is so good 
it’ll direct itself,’ he said to 
Daves. 

Daves, carried away by a mo- 
mentary rush of ego to the head, 
smiled self-deprecatingly, blush- 
ed and muttered something 
about “willing-to-try-it-myself— 
always - wanted - to - become -a-di- 
rector — _ glad-you-liked-the- 
script.” 

Before Daves quite knew what 
was happening he had an office 
on director’s row, two assist- 
ants, a head property man and 
a camera crew and casting office 
experts were shoving actors 
through his door for interviews 
and tests. 

“T didn’t know what I was 
letting myself in for,’ Daves 
said just the other day. 


It’s Happened Before 

What Daves had failed to 
recall when he made the rashly 
impulsive offer to direct his own 
story, ‘Destination Tokyo,” 
opening Friday at the Strand 
Theatre, was that Warner Bros. 
has had phenomenal success 
letting screen writers produce 
or direct the filming of their 
own scripts. John Huston 
(“Maltese Falcon”), Vincent 
Sherman (“Flight from Des- 
tiny”), Robert Buckner (“Yan- 
kee Doodle Dandy’) and Philip 
and Julius Epstein (Mr. Skef- 
fington”) are ones who come 
quickly to mind. 

Delmer Daves, former prop 
boy, actor, and Stanford gradu- 
ate, got along swell with every- 
body on the “Destination Tok- 
yo” set. 

“T looked at what was going 
on just as though I’d paid 65 
cents for a loge seat in the bal- 
cony,” he grins. “If I didn’t 
like it, I just said it st... well, 
it could be improved a bit. Cary 
Grant, John Garfield and the 
other actors agreed, and we 
kept on rehearsing until we all 
agreed it was pretty good. Then 
we shot it. But it was agony 
there for awhile, before I got 
into the swing of things. Next 
time I’ll know enough to keep 
my big mouth shut.” 
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Still 316d*; Mat 202—30c 
Charles Sherlock, Cary Grant and Warren Douglas are shown in a scene from 
Warner Bros.’ "Destination Tokyo,’ now at the Strand Theatre. 





One Good Role 
Can Bring Fame 


That one good scene can do 
it is reaffirmed as one of Holly- 
wood’s soundest adages by what 
happened to Dane Clark, young 
Warner Bros. contract actor, 
who not long ago was doing 
extra work and 
walk-throughs 
for any studio 
that offered a 
job. 

Biv ensort 
Hollywood’s 
major studios 
at one time 
had bids in 
with Warner 
Bros., each 
wanting to 
borrow Clark 
for a leading 
role in an im- 
portant production. They 
couldn’t have him, for Clark 
was tied up in “Destination 
Tokyo” with Cary Grant and 
John Garfield, now at the Strand 
Theatre, and had a line-up of 
important home lot parts to 
follow. 

It was Clark’s work as the 
hiring hall rebel in “Action in 
the North Atlantic” that lifted 
him out of the “never saw him 
before” class to an actor in big 
demand. 

One good role can do it. The 
toughest part is to get that role. 
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Stars’ Victrola 
Records Go to Sea 


Cary Grant’s accumulation of 
popular, classical and _ semi- 
classical phonograph records has 
gone to sea. So have the records 
once owned by John Garfield, 
director Delmer Daves, and 
others connected with the film- 
ing of Warner Bros.’ “Destina- 
tion Tokyo,” story of submarine 
warfare in the South Pacific 
now at the Strand Theatre. 

On a submarine, a small port- 
able phonograph, hooked up to 
the ship’s loud speaker system 
by the radio operator, invariably 


Still Service 


Now Available 


















Stills available on most of 
the scene cuts on the pub- 
licity pages in this campaign 
plan. Price: 10¢ each. Order 
by still number indicated 
under each cut, from Cam- 
paign Plan Editor, 321 West 
44 Street, New York 18, N. Y. 
If still number is not given, 
photo is not available because 
the cut was made from a spe- 
cial retouch or a composite. 
(*Asterisk denotes still is 
available at local Vitagraph 
Exchanges.) 


known as “Sparks,” provides the 
only audal recreation. Conse- 
quently records become a neces- 
sity for men in submarines. 

Grant, Garfield and the rest 
of the ‘‘Destination Tokyo” com- 
pany, being well aware of this 
during filming of the picture, 
not only gave their own records, 
but are collecting platters from 
all their friends. The demand 
is constant. 





Faye Emerson's 
Sad Film Fate 


It is Faye Emerson’s filmic 
misfortune at the moment to do 
nothing but kiss the boys good- 
bye, and she wishes her luck 
would change. Faye being a 
very kissable young lady, a lot 
of the boys around the studios 
are hoping for the same thing. 

Just now the bottom seems 
to have fallen completely out of 
things as far as Faye’s romantic 
chances are concerned. She’s 
supposed to be Cary Grant’s 
wife in Warner Bros.’ “Destina- 
tion Tokyo,” now at the Strand 
Theatre. In fact she is Grant’s 
wife. But not only did the 
script writer neglect to write 
in any love scenes, he fixed it 
up so that Faye never even 
sees her film husband. 

In “Air Force,” Faye’s most 
recent picture, all the actors 
were in love with their Flying 
Fortress, “Mary Ann,” and all 
Faye got out of it was a quick 
smack during a sick bed scene. 
Dramatically stirring, but not 
romantically so. And if ever a 
girl could be jealous of a four- 
motored airplane, she came close 


to it before “Air Force” reached 


the screen. 


But, as we said before, things _ 


are worse in “Destination 


Tokyo.” She and Cary Grant — oe 


are husband and wife, all right. 
But they just write letters to 
each other. 
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Scanned from the United Artists collection at the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


see” 






s 
o* 


Wisconsin Center 


for Film and Theater Research 


http://wcftr.commarts.wisc.edu 


MEDIA 
HISTORY 


DIGITAL LIBRARY 





www.mediahistoryproject.org 


